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Article Index 
(Articles not linked will be published at a later date) 

 

Note to reader – categorization is often subjective. Articles often overlap in 2-3 areas. 

Background 
 Does Your Business Quiver have an Essential Arrow?  

 How Did I Get Here From There?  

 The Holistic View of Conducting Business  

 Dead People Welcome in this Conversation 

 Business vs. Science: Are you losing this fight? 

 Your Brain: By the Numbers 

 Head, Hip and Heart: A Trifecta Approach to Returning 
 

Values 

 Is There Something Wrong with Our Wiring? 

 Positioning Between the Poles: Is right really right and wrong really wrong? 

 Financialization As A Symptom 

 Human Nature As A Cause 

 
Decision Making 

 The cheesy truth about decision making.... 

 Thinking Errors: Part One - Is your Radar set to Detect Cognitive Traps? 

 Thinking Errors: Part Two - The Ironic Magnitude of Cognitive Biases 

 Thinking Errors: Part Three - A Field Guide to Thinking Errors 

 Thinking Errors: Part Four - Arming Yourself in the Battle with Your Mind 

 Your Brain: How “committees” on terrorism, concerts and weddings guide you 

 Einfühlung 

 The Best Ways to Spot a Liar 

 How Do You Know Who You Can Trust? 

 How You Can Get a Date 

 Freaking out about the guy the “Freakonomics” guy freaks out about 

 Hooked on Hedonics: Is Happiness the next Holy Grail of Business? 

 Why your gray and white matter matters? 

 It is Past Time to Slaughter Your Sacred Cow 

 Would you like to leave the kitchen or learn how to deal with the heat? 

 Paradoxes To Live By 

 Our Wiring Isn’t Getting Any Better?!?! 

 Mortems 
o When is the best time to decide why you failed? 
o After you fail – before you fail – or following the assumption you won’t fail? 

 Deciding How to Decide to Make Decisions 

 With All this Theory About What Can Go Wrong 

 A Neuroscience Perspective on Enhancing Innovation 
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Mindfulness 

 Daniel Kahneman Meets Dalai Lama 
o Mindfulness as a method for avoiding thinking errors 

 What Can Paying Attention To Your Breath Do For You? 
o Mindfulness Impact on Body – Mind – Soul 

 TPN vs. DMN 
o Neural Mechanisms and Mindfulness 

 TPN vs. DMN 
o Brain Structure and Mindfulness 

Performance 
 Fulcrums + Levers = Strong Business 

 Am I Being All That I Can Be 

 The Most Difficult Aspect of Business is People 

 Carbon-Silicon-Plastic 

 Don’t we have anything better to do with our time? 

 Body & Brain: Part One - Did You Know You Have Two Brains? 

 Body & Brain: Part Two - An Exercise in Risky Business 

 Body & Brain: Part Three - Is Your Gut the Most Important Part of Your Brain? 

 Body & Brain: Part Four - Gut Check: Do You Know What’s in Yours? 

 Passion: Part One - The Feel and Sound of Your Passion Aroused 

 Passion: Part Two - How to get Intimate with Your Passion 

 Are we as dumb as we think we are? 

 Expect The Worst? It Doesn’t Mean You Are Pathological 

 Augmented Cognitive Performance - Part 1 Hi-Tech 

 Augmented Cognitive Performance - Part 2 Tried and True 

 How Embodied Is Your Cognition -What is principle 

 Can Your Vagus Nerve Stimulate Your Business Success 

 How Many Businesspeople Does It Take to Change a Bulb 
 

Communication 
 Are you Creating Environments Designed to Enhance Relationships? 

 People Based Due Diligence 

 Silicon vs. Carbon - Is Hyper-Connectivity Making us More Disconnected? 

 Nonverbal: Part One - “It’s Not What You Say, It’s How You Show It” 

 Nonverbal: Part Two - When a Burp is a Thumbs Up: Culturing Your Nonverbal Communication 

 Nonverbal: Part Three - A Field Guide to Nonverbal Communications 

 Nonverbal: Part Four - A Smile is Not Just a Smile 

 Rapport: Part One - The Art of Passionate Persuasion 

 Rapport: Part Two - Your “How To Guide” to Building Rapport 

 Rapport: Part Three - Are You Putting Your Best Foot Forward First? 

 Rapport: Part Four - Storytelling: It’s Not Just for Bedtime Anymore 

 Lessons Learned from Street People 

 What do your Mother, a Car Salesman and a Hare Krishna devotee have in Common? 

 Something to Chew On?! 
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